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Social Media Course - Guidelines

• Class 1 – Social Media 

• Class 2 – Communication Strategy and Social Media Tools 

• Class 3 – Copy and Advertising Slogan

• Class 4 – Graphic Design – Tools and Tips

• Class 5 – Online Ads

• Class 6 – Other Digital Marketing Actions and Data Analytics
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Case Study

WHICH SOCIAL MEDIA WILL YOU USE? WHY?

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Communication Strategy
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Buyer Persona
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Posting Intensity

Depends on:

• Social Media used

• Which is your target audience

• Marketing team involved on Social Media – Consistency*

Social Media Posting Intensity

Facebook 2-3 post weekly

Instagram Daily posting (post, reels, stories…)

Youtube 2-3 videos weekly

Tik Tok 1-2 videos daily

Twitter 4-5 post daily
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Communication Tone

• Differentiate yourself from other brands and create a personal and emotional connection with the user. 

Perhaps the competition offers the same services, but your tone of communication is more pleasant

• Build trust and credibility.

• Create connection and closeness with the user. People do not connect with brands, but with their 

personality.
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Communication Tone

DEPENDS ON: COMMUNICATION TONE

PROPOSAL Educate, Engagement, Sell, Entertain…

TYPE OF BUSINESS Corporate or Formal vs Informal

TYPE OF POST Event, Corporate, Videos, ecc.
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Case Study

CREATE A BUYER PERSON FOR YOUR COMPANY

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym



Class 2 – Communication Strategy and Social Media Tools

Communication Lines

• Once your buyer persona, posting intensity and communication tone is defined, we are heading one of 

the most important parts of the communication strategy.

• The communication strategy needs different topics or blocks of content in order to engage with your 

audience.

• Not all the topics have the same importance in your strategy. Depends on your proposal on 

communicating.

• How to define them?

• Company Services

• Benchmarking – Competitors

• Engagement

• Testing what works better for your audience
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Communication Lines

• Monthly Fruits and Vegs 35% - 4 Posts/Month

• Receips, Blogs and News 15% - 2 Posts/Month

• External Collaboration 15% - 2 Posts/Month

• Members Content 15% - 2 Posts/Month

• Events  10% - 1 Post/Month

• Curiosities of Fruits and Vegs 10% - 1 Post/Month

COMMUNICATION LINES

POSTING INTENSITY 3 – 4 post a week

PROPOSAL Educate and Concienciate over fruits and vegetables
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Planning

EDITORIAL CALENDAR
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Social Media Tools
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Social Media Tools

Posting Tools
Creator Studio, Hootsuite, Social Pilot, etc

Sharing Information Dropbox, Google Drive, Wetransfer

Images Banks Freepik, Google Images
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Posting Tools
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Hootsuite

Hootsuite is a social media management platform that covers almost all the necessary aspects. On a 

single platform, users can do simple things like curate interesting content and schedule posts. But also 

other complex ones such as measuring ROI. 

There are several different plans to choose from, from a single user plan (free – until May 2022) to a 

custom business account more suitable for large organizations.
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Hootsuite
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Hootsuite
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Herramientas de Automatización – Social Pilot

Social Pilot is a social media management platform that also covers almost all the necessary aspects. 

In the same interface, you can program, monitor and take control of your community on Social Networks 

It is much cheaper than Hootsuite and is experiencing high growth in recent years after solving its 

programming problems with Instagram.



Class 2 – Communication Strategy and Social Media Tools

Herramientas de Automatización – Social Pilot
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Herramientas de Automatización – Social Pilot
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Herramientas de Automatización – Social Pilot
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Sharing Information

Dropbox is the place where you centralize all your team's content, the place where you use your favorite 

tools, the place that helps you cut through the clutter and highlight what matters most.

It is a very powerful documentation organization tool, multi-device and very useful for teamwork. 

It has different plans depending on your space needs and the first one is up to 2GB free of charge 

(enough for an average user)

It's a multi-device tool so you can save it on your mobile and access it from your desktop or vice versa, 

as well as being able to share certain folders with other Dropbox users
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Google Drive

Google Drive is the internet data storage service provided by Google in its free version and includes a 

storage capacity of 15 GB. 

It has its own Office package and allows work teams to create joint documents at the same time, share 

them and annotate them, etc. 

Just as Dropbox is a multi-device tool and that we all carry with us if we have an Android mobile. There 

is also Google Drive for Apple. 
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DROPBOX GOOGLE DRIVE

FILE SUPPORT You must have the program on your 
computer.

Own package files. Open up to 30 
different types.

PRICE Free until 2 GB Free until 15 GB

STORAGE 30 days of versions Up to 100 revisions or 30 days of 
versions

SECURITY High Almost Perfect
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Wetransfer

WeTransfer is a cloud-based application specially designed for file transfer. 

Its main advantage over other services such as Dropbox is that you don't have to create an account, 

although they have recently changed the policy so that if you register, it will be more comfortable to 

send files. 

You can send up to 2GB files in the free version and the sending links are available for 7 days to 

download. It is used to send numerous files that are quite large and that you want to store on your 

computer. 
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Herramientas de Automatización – WeTransfer
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Images Bank - Freepik

Freepik is a search engine where we can find more than 10 million high-quality graphic resources, such 

as photos, vector images, illustrations, and editable files that will help us get exactly what we want for 

our creative projects. 

It is a company created in 2010 in Malaga and a leader in the image sector due to the wide variety it 

offers. 

The free account allows you to download 10 free images per day, which for an average user would be 

more than enough. It has a premium package of €90 per year that allows us to access the entire catalog 

and download up to 100 images daily.
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Images Bank - Freepik
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Images Bank– Google Images

Google Images is the functionality offered by the search engine to find photographs, drawings, 

infographics and other visual elements. 

Allows you to segment searches by size, color, usage rights, publication date, etc.
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Images Bank– Google Images
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Case Study

Following the Case Study selected in Class 1:

• Create a Communication Strategy for the company

(Communication Line)

• 1 Month Editorial Calendar

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Javier Plaza

THANKS!
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