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Social Media Course - Guidelines

• Class 1 – Social Media (17th October). 

• Class 2 – Communication Strategy and Social Media Tools (19th October)

• Class 3 – Copy and Advertising Slogan (20th October)

• Class 4 – Graphic Design – Tools and Tips (24th October)

• Class 5 – Online Ads (26th October)

• Class 6 – Other Digital Marketing Actions and Data Analytics (27th October)
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Case Study

Following the Case Study selected previously:

• Create 1 extra Advertising Slogan for your company and 2 ads 

copies.

• Fulfill the Editorial Calendar ‘Copy Column’

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Graphic Design
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What is graphic design?

The art and practice of planning and projecting 

ideas and experiences with visual and textual 

content.
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What is brand identity?
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Parts of a Brand Identity

Logo Colors Dont’s
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Parts of a Brand Identity

Typography Brand Usages
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Graphic Design Process
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5 Steps to create a design

1 . Start with a briefing

Don’t start designing right away

Which is the goal? Where would I use the design?

Take into account Brand Identity and Buyer Persona
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5 Steps to create a design

2 . Graphic Design Research

Check competitors designs

Apply your creativity

Get inspired but not copy them (unless you’re Coca Cola)
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5 Steps to create a design
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5 Steps to create a design

3 . Brainstorming – You can use moodboards or your notes
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5 Steps to create a design

4 . Start Designing – 10/50/99 Stages

10% done — A skeleton, outline or wireframe of the final 

design.

50% done — The core components are coming 

together. 

99% done — The nitty-gritty design tweaks. Finally! You 

can start tweaking things like spacing, colors, ecc.
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5 Steps to create a design

5 . FINAL DESIGN
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Graphic Design Tools - Canva
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Graphic Design Tools - Canva
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Case Study

• Create a Canva Account

• Create a Poster with your slogan

• Size: 1080x1080 - Squared

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Design Tips
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Tip 1 - Typographies

Limit the number of typographies you use – Max: 2 Typos

Be careful with capital letters and thickness.
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Tip 1 - Typographies
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Tip 2 – Watch Out the Spaces!

Give every element its ‘essential’ space. Called AIR
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Tip 3 – Color Usage

Select 1 to 3 colors max. for your design

Think about complementary colors



Class 4 – Graphic Design

Tip 3 – Color Usage

Select 1 to 3 colors max. for your design

Think about complementary colors
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Tip 3 – Color Usage

Analogous Colors  Colors which are similar one to others.

Complementary  Pair of colors that contrast one and other.
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Tip 3 – Color Usage
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Tip 4 – Contrast

One of the most important in graphic design as it gives you 

legibility.

Dark text over clear images or the opposite.

Check out opacity.
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Color Psycology

Associated with energy, power or danger

It attracks more attention than any other color
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Color Psycology

Color of nature. Harmony, freshness, ecc

Positivity
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Color Psycology

Unique and Authentic

Warm, communicative
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Color Psycology

Power, Elegance and Formality

Some negative connotations: blacklist, bad things..
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Color Psycology

Lighthness and goodness. Color of perfection.

Positive connotations.
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Case Study

• Check and maybe edit the Poster with your slogan

• Prepare and design the images for your editorial calendar copies

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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THANKS!
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