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Social Media Course - Guidelines

• Class 1 – Social Media (17th October). 

• Class 2 – Communication Strategy and Social Media Tools (19th October)

• Class 3 – Copy and Advertising Slogan (20th October)

• Class 4 – Graphic Design – Tools and Tips (24th October)

• Class 5 – Online Ads (26th October)

• Class 6 – Other Digital Marketing Actions and Data Analytics (27th October)
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Case Study

• Check and maybe edit the Poster with your slogan

• Prepare and design the images for your editorial calendar copies

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Online vs Offline Ads
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Online vs Offline Ads

Online Ads Offline Ads

Users needs to be online They can see in their day to day activity.

You can decide who see your ads. You cannot decide who see your ads

Data Analysis is easier Difficulties to analyze performance

Cost is lower than offline ads Cost are much higher

Allows you to change ‘life’ Difficulties to make changes on the
campaign.
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Online Ads

Social Ads Google Ads
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Type of Campaigns
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Type of Campaigns - Awareness

Show your ads to people who are most likely to remember them.

Reach  To impact the maximum people as possible

Brand Awareness  To get people to know and interact with your 

company

Video Views  Ideal to expand your video reproductions

Store Location Awareness  Local Business - Interesting
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Type of Campaigns - Awareness
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Type of Campaigns - Traffic

Send people to a destination, such as your website, call or whatsapp.

Link Clicks  Send traffic to your website to get the conversion (lead)

Messenger and Whatsapp  Guide the user to contact you there.

Calls  Your Call to Action is that the users calls you.
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Type of Campaigns - Traffic
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Type of Campaigns - Engagement

Same as Awareness but focused on user engagement (followers, likes, 

comments…)
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Type of Campaigns - Leads

Get the conversion directly on the social media plataform.

Instant Form  Create a contact form in your social media.
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Type of Campaigns – App Promotion

To find new people to install your app and continue using it.
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Type of Campaigns – Sales

To find new people up to buy your product or services.

Conversions  Need to be installed Pixel from Facebook

Catalogue Sales Online shops can upload its products to Meta
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Social Ads
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Social Ads
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Segmentation



Class 5 – Online Ads

Segmentation

Interests and Behaviour

Demographic Data

Customized Audiences  Previously interact with your company

Similar Audiences  Create similar audiences to your customer 

database
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Demographic Data
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Interests

Fitness and Wellness  Does they like sport? Which ones?

Food and Drinks Which ones?

Fashion and Purchases What do you think they buy? Which kind of 

clothes do they like?

Spare Time Which are their hobbies?
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Case Study

• Which type of campaign will you do?

• Which segmentation will you do? Buyer Persona + Interest

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Google Ads

SEARCH AND DISPLAY LOCAL ADS GOOGLE SHOPPING YOUTUBE ADS
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Google Search Ads

• There are more than 3,5 billion searches on Google every day

• Paid ads get 65% more clicks to website than organic research

• Works better with people that already know their purchasing options and needs.

• People can see your ads in other platforms and goes directly to Google.
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Google Display Ads

• Banners, images and video that appears across websites.

• It can be segmented to impact your targeted audience.

• Works better for brand awareness. Cheap and high visibility.



Class 5 – Online Ads

Google Shopping

• Shopping ads show your products directly in Google search results.

• Visitors have self-selected and use it to compare and take final decision.

• Works for e-commerce.
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Youtube Ads

• Users will see your ads before watching their content. NOT ALWAYS can be 

skipped.

• Brand Awareness – Interesting for spots.

• High visibility and low costs as Display.
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Brand Ads vs Promotion/Offer



Class 5 – Online Ads

Promotion/Offer
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Other Online Ads - Platforms
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Traditional Ads - Platforms
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Case Study

• Prepare an Advertising Strategy for your company (3 months)

• Actions

• Platforms

• Types of campaings

• Create a Promotion (in case you choose to do it)

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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THANKS!
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