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Students Introduction
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Case Study

• Which Advertising Strategy will you follow?

• Platforms

• Segmentation

• Goals - Objectives 

• Promotion/Lead Magnet/Idea

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Social Media Course - Guidelines

• Class 1 – Social Media (17th October). 

• Class 2 – Communication Strategy and Social Media Tools (19th October)

• Class 3 – Copy and Advertising Slogan (20th October)

• Class 4 – Graphic Design – Tools and Tips (24th October)

• Class 5 – Online Ads (26th October)

• Class 6 – Other Digital Marketing Actions and Data Analytics (27th October)
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Other Digital Marketing Actions
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Content Generation - Blog

A blog is a website that is updated periodically, so that the most recent content is always on the main 

page, leaving the rest stored in files that can be consulted by category or by date.

• Dan

Allow messages coming from the company to be communicated directly to 

users, without intermediaries or filters.

Give visibility on the network and demonstrate knowledge

Helps you on Organic Search (SEO)

Content for Social Media
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How to manage a blog?

As in any marketing action, you have to plan to execute and then control:

GOALS

• Convey our opinion

• Provide valuable content

• Lead Magnet

TARGET

Define very well who we are addressing to write about topics that are 

of interest to them. Which are the interest for your buyer persona?

PERIODICITY
The most important thing apart from the topics selected is the 

periodicity and consistency.
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Organic Search - SEO

SEO, acrónimo de Search Engine Optimization - en castellano optimización de motores de búsqueda-, 

son el conjunto de acciones y técnicas que se emplean para mejorar el posicionamiento (la visibilidad) 

en buscadores de un sitio web en Internet, dentro de los resultados orgánicos en los motores de 

búsqueda como, por ejemplo, Google, Bing o Yahoo.

Existen diferentes tipos de SEO en el posicionamiento web:

• SEO On Page  Técnicas para optimizar nuestra web o blog como podrían ser: el contenido, la 

estructura interna, indexabilidad en buscadores, imágenes, etc

• SEO Off Page  Todas las acciones fuera de nuestra web o blog que nos posicionan como pueden 

ser los enlaces generados en otras webs, redes sociales, comentarios, etc.



Class 6 – Other Digital Marketing Actions

Organic Search - SEO

Organic traffic is the term used to describe visits to a website coming from a search engine’s organic 

results and not paid ads.
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Organic Search - SEO

Helps you to be finded online. Specially interesting for local businesses.

Differently from Online Ads, it’s a long term strategy.

Good way to get potential customers

Be friends with Google
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Actions to improve your Organic Search

Reviews on you’re Google My Business

Get links from another websites

Content Creation on your websites

Improve the user experience on your website (responsive design)
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Google My Business

Google My Business provides you with the ability to list your business location on Google Maps and 

local search results.

• Dan

Improves your business local visibility

Let you collect reviews of your friends and customers

Makes the potential customer easy to contact you.
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Google My Business
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E- Mail Marketing

Email marketing allows you to regularly stay in touch with customers and website visitors.

Stay in contact with your audience and customers.

People engage with e-mails.

Makes the potential customer easy to contact you.
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Traditional Marketing Actions
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Case Study

• Which Marketing Actions would you include in your Marketing 

Strategy? Why?

Company 1

Car Dealership

Company 2

Kindergarden

Company 3

Restaurant

Company 4

Fashion E-Com

Company 5

Gym
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Test and Feedback
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Data Analytics
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Google Analytics

Google Analytics is one of the best ways to learn about the people who visit your website.

It is not a tool focused on social networks per se, but since it is the quintessential analysis tool, very 

interesting reports and information can be obtained.

• See which social media platforms bring you the most traffic

• Know the demographics of the audience

• Calculate the performance of your campaigns on Social Networks



Class 6 – Other Digital Marketing Actions

Google Analytics
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Meta Business Suite
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Social Media Course - Guidelines

• Class 1 – Social Media (17th October). 

• Class 2 – Communication Strategy and Social Media Tools (19th October)

• Class 3 – Copy and Advertising Slogan (20th October)

• Class 4 – Graphic Design – Tools and Tips (24th October)

• Class 5 – Online Ads (26th October)

• Class 6 – Other Digital Marketing Actions (27th October)
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Javier Plaza

THANKS!
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